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ABOUT US

travelBulletin is the Australian travel industry’s pre-eminent print publication.

travelBulletin’s incisive commentary, expert analysis and in-depth reportage bring perspective 
and meaning to the brief news reports of the electronic media.

travelBulletin is the essential publication for travel professionals trying to make sense of the 
rapid changes which are transforming their fast-moving industry.

travelBulletin sponsorships underwrite and support key industry programs including the AFTA 
National Travel Industry Awards, the Cruise Lines International Association Australasia annual 
conference, Cruise 360, and other important industry events.

travelBulletin provides the ideal environment to deliver your message to a circulation of 
professionals who are serious about the business of travel.

IF YOU’RE SERIOUS ABOUT THE 
BUSINESS OF TRAVEL

travelBulletin is part of the Business Publishing Group family of publications:
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5,355 Avg Net Distribution per Issue
This publication is independently audited under the AMAA's 
CAB Total Distribution Audit.

Reporting Period: 16 Apr 2016 – 16 Sep 2016 - Publisher 
Statement

296

ABOUT US

‘travelBulletin is a trusted 
and proven partner of AFTA, 
the enormous support they 
provide to the travel industry 
is greatly valued’
Jayson Westbury, chief executive
Australian Federation of Travel Agents

‘travelBulletin is a great 
way to dive into the issues 
that affect Australia’s 
tourism industry today. Our 
members look to ATEC to 
show industry leadership 
and travelBulletin helps 
us give that leadership a 
voice’
Peter Shelley, managing director
Australian Tourism Export Council

‘Since its inception 
travelBulletin has been 
the must read publication 
for industry professionals.  
For CATO it’s an invaluable 
tool, not just to distribute 
our message but also as 
a source of in-depth and 
accurate news on our 
industry and destinations’
Dennis Bunnik, chair
Council of Australian Tour Operators

READER CLASSIFICATION
Travel retailers, wholesalers, TMCs and corporate  
travel buyers   85%

Land, sea, air carriers and accommodation   15%

JOB CLASSIFICATION
Retail/TMC/wholesale proprietors, managers  
and consultants   90%

Other travel industry managers and personnel   10%

CIRCULATION

THE NUMBERS

INDUSTRY RENOWNED COVERAGE



2018 FEATURES

FEATURES CALENDAR
Regular features include: Technology, Careers, Business Events News, Cruise report
Please note all features are subject to change at the editor’s discretion.

FEBRUARY
Booking deadline 05 January
Material deadline 12 January
Distribution week commencing 05 February
•	 Eastern Mediterranean
•	 Japan
•	 Samoa
•	 South East Asia
•	 Outdoor travel (cycling, walking, fishing, 

diving)
•	 Hawaii
•	 BEN	feature:	Queensland

MARCH
Booking deadline 02 February
Material deadline 09 February
Distribution week commencing 05 March
•	 Europe
•	 Solomon Islands
•	 Drive
•	 Africa
•	 Unique accommodation
•	 Shopping
•	 BEN	feature:	New	Zealand	

APRIL
Booking deadline 02 March
Material deadline 09 March
Distribution week commencing 02 April
•	 Small group touring
•	 Thailand
•	 Romance
•	 River cruising
•	 Korea
•	 Medical and health travel
•	 2018	Touring	Guide
•	 BEN	feature:	Victoria

MAY
Booking deadline 30 March
Material deadline 06 April
Distribution week commencing 30 April
•	 Arabia
•	 Canada & Alaska
•	 Skiing
•	 Ireland
•	 The Caribbean
•	 Budget travel
•	 BEN	feature:	South	Australia

JUNE
Booking deadline 04 May
Material deadline 11 May
Distribution week commencing 04 June
•	 Rail
•	 Indochina
•	 Cultural experiences (art, literature, 

festivals)
•	 New Zealand
•	 Wildlife
•	 Cuba
•	 BEN	feature:	Asia

JULY
Booking deadline 01 June
Material deadline 08 June
Distribution week commencing 02 July
•	 South America
•	 USA
•	 Indonesia
•	 South Africa
•	 Wellness
•	 Macao
•	 BEN	feature:	USA,	Hawaii	&	Canada
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 2018 FEATURES

AUGUST
Booking deadline 06 July
Material deadline 13 July
Distribution week commencing 06 August
•	 India
•	 Europe
•	 Sports travel
•	 Arabia
•	 Australian Escapes
•	 NTIA coverage
•	 BEN	feature:	Sydney,	NSW	&	ACT

SEPTEMBER
Booking deadline 03 August
Material deadline 10 August
Distribution week commencing 03 September
•	 Ocean cruising
•	 Asia: Hong Kong & China
•	 Family holidays
•	 Solo travellers
•	 Mauritius
•	 Africa
•	 BEN	feature:	Tasmania

OCTOBER
Booking deadline 31 August
Material deadline 07 September
Distribution week commencing 01 October
•	 Europe & earlybirds
•	 Vietnam
•	 New Zealand
•	 Sri Lanka
•	 The Americas (Central & South)
•	 2019	Cruise	Guide
•	 BEN	feature:	Arabia

NOVEMBER
Booking deadline 05 October
Material deadline 12 October
Distribution week commencing 05 November
•	 Culinary travel
•	 Pacific Islands
•	 Singapore
•	 Mediterranean
•	 2019 hot spots
•	 Polar regions
•	 BEN	feature:	Western	Australia

DECEMBER/
JANUARY
Booking deadline 02 November
Material deadline 09 November
Distribution week commencing 03 December
•	 Rail journeys
•	 USA
•	 Philippines
•	 Romance
•	 Luxury
•	 Australian short breaks
•	 2019	Airline	Guide
•	 BEN	feature:	Northern	Territory
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Whether you’re a culture vulture, fitness freak or simply keen to 
relax in endless lagoons and luxury hotels, this island nation really 
does have it all, writes Dilvin Yasa.

© Four Seasons

MauriTiuS
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IF EVER I’ve felt like I’m starring in an 
over-the-top rap video, this must surely 
be the moment. Lazing at the back of a 
45ft luxury catamaran around the pristine 
waters off Ile aux Aigrettes Island, I’m 

raising a toast to the sunset behind me as 
three handsome men in a riot of bandanas sing 
questionable lyrics in my general direction. I 

might not be so keen on 50 Cent’s ‘Candy 
Shop’, but what I am is deliriously happy 

– happy to be atop the water for once 
rather than fully submerged in it like I 
have been since I arrived. 

INTO THE BLUE
Let’s be honest, water play was always 
going to be a huge part of any trip 
to Mauritius. Rising out of the azure 
waters of the Indian Ocean some 
2000kms off the coast of Africa, the 
tiny island is famous for her pristine 

lagoons, pretty beaches and sparkling seas 
positively teeming with aquatic life (trust me, it’s 
like dolphin soup out there) and most visitors 
take to her water sports and charter boats 
with gusto. I was not original by any stretch 
of the imagination. Dropping off my things at 
the luxurious Four Seasons Resort Mauritius 
at Anahita (fourseasons.com) located at Beau 
Champ, one of the island’s loveliest seaside 
areas, I took a dip in my private pool before 
heading out onto the beach to plan a Jacque 
Cousteau-style assault on the island – one swim-
spot a time.

Now, it should be noted that Ile Aux Cerfs with 
its crowded beaches and over-priced cocktails 
isn’t for everyone, but I quickly discovered the 
reason why the crowds are here in the first 
place – the sand is so white and fine it looks like 
Pablo Escobar’s backyard circa 1985 and the 
snorkelling is second to none. Actually, that’s a 
lie: the snorkelling is a little better at Blue Bay, 
a public beach which grants the average Joe 
immediate access to a protected marine park 
just a short paddle away. If you’re serious about 
snorkelling (I wasn’t), experts recommend taking 
one of the organised tours that operate from 
this area. Me? I recommend spending the odd 
day at Belle Mare Plage doing absolutely nothing 
but enjoying the scenery. 

PLANET EARTH
Now that I’m out of the water and sailing 
around the seas like I’m an extra in a Duran 
Duran video, I’ve begun yearning for a taste for 
Mauritius outside of the life aquatic – a space 
where I can sample some of the island’s rich 
cultural heritage (she was discovered by the 
Portuguese and occupied by first the Dutch, then 

the French), and enjoy some of her more earthly 
riches. The following morning, I head to the 
island’s bustling capital, Port Louis, where the 
vendors of the colourful Central Market are hard 
at work trying to ‘suggestive sell’ all manner of 
embroidered dresses and carved ornaments to 
passers-by. I’m an easy target (between you and 
me, I once bought an umbrella for $40 in Bali) 
and I head off to my next stop – Casela Nature 
Park (caselapark.com) where animal safaris 
and walking with lions are popular experiences 
– weighed down with armfuls of gifts. A zip-line 
adventure is also offered, but lunch at Eureka 
La Maison Creole (maisoneureka.com), a grand 
colonial 1830s home set against the backdrop 
of Moka Mountains is calling. Renowned for its 
menu laden with curries and coconut chutneys, 
I eat lunch on the atmospheric deck before 
wandering around the home which still sits 
relatively untouched with original furniture from 
the 19th century.  And after a morning walk 
admiring the giant water lilies at Pamplemousses 
Botanic Gardens (AKA Sir Seewoosagur 
Ramgoolam), and eating my body weight in 
masala dosa along the waterfront kiosks of Le 
Caudan, I hit the road once more.

NATURE CALLS 
If Eastern Mauritius is known for its beaches and 
water sports, the south-western part of the island 
is all about nature pursuits. I start by enjoying 
a morning coffee at the Seven Coloured Earths 
in the Chamarel Plain, which is exactly what it 
sounds like – an area that contains earth coloured 
seven different colours. It may not be the most 
exciting way to start the day, but it’s certainly one 
of the prettiest, and when I’m put through my 
paces doing a walking trail at nearby Black Gorges 
National Park (not only the island’s largest, but 
said to be its finest filled with more than 300 
species of native plants), I’m glad I didn’t peak 
too early. The park offers over 60km of walking 
trails, waterfalls, canyoning adventures and scenic 
picnic areas, but I make do with an elementary 
level trek and high-tail it over to one of the island’s 
most popular sites – Ganga Taleo (also known as 
Grand Bassin), a peaceful crater lake where the 
faithful (and the curious) line up to visit the temple 
dedicated to Lord Shiva and pay their respects to 
the other Gods lined up along the waterside. It is 
gorgeous – particularly as the sun goes down, but 
I feel like I’m missing something. 

It’s only when I check into the award-winning 
Maradiva Villas (maradiva.com) at Flic en Flac, 
known as one of the island’s prettiest (and most 
crowded) beach towns, and leap into yet another 
private pool that I realise what I was missing 
– water.  And happily, surrounded by endless 
lagoons to explore once more, there really could 
be nowhere finer. 

MauriTiuS

AIR MAURITIUS TO  
INCREASE ITS SALES  
FOOTPRINT 

WHEN James Blake joined Air Mauritius 
as its new regional manager for Australia 
and New Zealand in June last year, he 
made it his mission to make the carrier 
and destination as accessible as possible 
to the travel trade. And this year, he told 
travelBulletin, he’ll be taking steps to make 
good on that promise.

“We have a lot of exciting things 
happening in 2017,” Blake revealed. “There 
are lots of opportunities for Air Mauritius 
in the Australia and New Zealand market…
we’re trying to squeeze as many of those in 
as possible.”

A series of new initiatives are in the 
pipeline to increase Air Mauritius’ sales 
footprint within the Australian market, Blake 
revealed, which include plans to expand 
its team by introducing two new roles to 
support local travel trade partners. 

Former Malaysian Airlines staffer Julia 
Lim has filled the newly created Victoria-
based role of sales and marketing 
executive, where she will oversee travel 
trade sales in Victoria, New South Wales 
and Queensland. At the same time, Air 
Mauritius’ GSA Airline Marketing Australia 
is currently in the middle of recruiting a new 

Perth-based sales executive to look after 
the carrier’s Western Australia and South 
Australia customers.

Blake hinted that the carrier would also 
be hosting a “record number” of agent 
famils in partnership with some of its 
wholesalers this year, and while he remained 
tight-lipped as to the exact number, he said 
“it’s a very significant amount”.

This year will involve many milestones for 
the carrier, with Air Mauritius to celebrate 
50 years since it first commenced global 
commercial operations, as well as the 25th 
anniversary of the launch of its flights to 
and from Australia.  

To mark the significant milestones, Air 
Mauritius will be rolling out a number of 
special fares in a bid to lure more visitors 
to experience the East African paradise. 

To keep up with demand, Blake also told 
travelBulletin the carrier would be upping its 
Perth services from twice to thrice weekly 
from 07 July, with an additional fourth 
service to be operated during the peak 
Christmas/New Year’s period between 14 
December and 19 January.

This year will also see Air Mauritius take 
delivery of its first A350 aircraft, which 
features fully lie-flat seating in Business 
Class, upgraded inflight entertainment 
systems in Economy as well as on board 
internet. There are also plans to upgrade 
the airline’s existing fleet of A330 and A340 
aircraft, with Blake confirming the planes 
will undertake a progressive retrofit program 
at the end of Jan so that the carrier can 
introduce new inflight product across the fleet.

When questioned if the carrier would 
relaunch its triangular service between 
Melbourne, Sydney and Perth, Blake replied 
“what we need to do is concentrate on our 
Perth service”.

“At the moment we have two flights a 
week and we’re going up to three. You could 
say we’re increasing our capacity by 50%. 
But there is a still a great opportunity for us 
to further enhance our position here.”

‘There are lots of 
opportunities for Air 
Mauritius in the Australia 
and nZ market... ’

MauriTiuS
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wHAT’S NEw IN MAURITIUS?
travelBulletin brings you up to speed 
with all that’s fresh and upcoming 
on the island paradise of Mauritius.

n	st Regis Mauritius Resort has 
appointed Nicolas De Visch as its 
Executive Chef. De Visch is an industry 
stalwart, bringing to the table more than 
25 years of experience. Prior to his role 
at St Regis, De Visch worked in several 
Michelin Star restaurants across Belgium 
and France, including the three-star 
Michelin Bruneau in Brussels, as well 
as executive chef roles within top luxury 
hotels including Grand InterContinental 
Seoul in Korea, the W Taipei and the 
InterContinental Doha in Qatar. 

n		MAURITIUS’ many monuments and 
heritage sites will be open to the public 
for free between 22-23 April. There will be 
guided visits, open days and much more. The 
island boasts two UNESCO World Heritage 
sites: Le Morne Cultural Landscape and 
Aapravasi Ghat, inscribed in 2008 and 2006 
respectively. Visit www.tourism-mauritius.mu 
for more information.

n	FIND your inner zen by departing on a 
magical 10-day Mauritius yoga retreat with 
active travel. Departing from 26 March 
and running through until 04 April, the 
inaugural program includes visits to the 
Domaine des Aubineaux, a colonial house 
from the late 19th Century; excursions to 
the Ile des Deux Cocos; morning yoga and 
meditation sessions, and a tour of Trou 
aux Cerfs, an extinct volcano located in the 
middle of the central plateau.

n	FAMILY resort Le Canonnier 
Beachcomber golf Resort & spa will 
temporarily close from 02 May to under-
take an extensive renovation program of its 
guest rooms, suites and public areas. More 
details on the refurbishment will be revealed 
in late March. The property is slated to 
reopen from early September this year.

n	UNCOVER a side of Mauritius rarely seen 
by most travellers with Explore!. Highlights 
include stargazing with a local astronomer, 
exploring the local markets of Mahebourg 
and learning how to cook traditional creole 
food during a cookery class in Port Louis. 
Trips depart in June, August, September and 
October 2017 and cost from $4,339 per 
person. The price includes 13 nights’ hotel 
accommodation on a bed and breakfast 
basis, some other meals, transport and the 
services of an Explore Leader, driver and local 
guides. For details, visit  
www.exploreworldwide.com.au

LA PLANTATION D’ALBION 5Ψ  
6 nights all-inclusive from $1,550pp1 

all inclusive luxury awaits 
DISCOVER MAURITIUS WITH CLUB MED 

VILLAS D’ALBION 5Ψ  
6 nights all-inclusive from $2,370pp1 

1 terms and conditions apply– visit clubmedta.com.au 

MauriTiuS
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OUTRIGGER INTRODUCES  
INTERNATIONAL FLAVOURS

GUESTS staying at Outrigger Mauritius 
Beach Resort will this year be given the 
opportunity to sample two new sumptuous 
international dining options: Cambodian 
and Hawaiian.

The Royal Khmer Cuisine menu from 
Cambodia will be available at the resort’s 
Plantation Club colonial-style restaurant every 
Friday night and features evocative creations 
such as spicy soft shell crab, steamed 

marinated duck with herbs, steamed 
langoustine in coconut milk and wok-fried 
beef with crushed pepper and piquant dip.

“I want to help guests try different tastes 
without fear,” said chef Samreth. “Trust 
me and it will lead to a sensational dining 
experience fit for the royal court of Cambodia.”

On Saturdays, the resort’s Mercado 
restaurant is transformed into a Hawaiian 
paradise, offering a menu of Big Island 

clam-lemongrass soup, Hawaiian-style fish 
tacos with Mahi Mahi, Kalua whole pork, Huli 
Huli chicken, grilled calamari and more. 

Themed activities such as hula dancing 
and Mai Tai cocktails will also be available 
as well as a range of Pacific Island desserts 
such as coconut haupia, malasadas and 
banana guava pie. 
n For more information on the resort’s latest 
dining offerings visit www.outrigger.com.

Q&A
Is there much interest among Australians 
for travel to Mauritius?
For Australians, Mauritius is still more of 
a boutique destination. Mauritius’ resorts 
offer a similar style of holiday to Bali but as 
a destination that is more expensive and 
harder to get to, it isn’t on the radar for 
many Australian travellers. Having said that, 
many people use Mauritius as a stopover on 
the way to South Africa or Madagascar.  

Which areas are most popular?
The south and east coasts have most of 
the luxury resorts while the west coast has 
more mid-range options. The south-west 
part of Mauritius has great conditions for 
kite surfing so plenty of kite surfers head to 
that part of the country.

What are the must see highlights for first 
time travellers?
Water sports are a big drawcard. Many 
people head to Mauritius for the swimming, 

snorkelling, diving and surfing opportunities. 
All-inclusive beachside resorts are a popular 
choice for families and couples who want to 
relax and indulge by the beach.

What sort of travellers are visiting 
Mauritius?
These days, I mainly book business 
travellers (en route to Madagascar) but the 
luxury resorts make Mauritius a top spot 
for honeymooners. Resorts with kids clubs 
make it a good destination for families also. 
Most of the major upscale, five-star resort 
brands are represented in Mauritius so 

Looking for water sports or luxury resorts? Travel Counsellors 
consultant Julie savill gives some inside tips on selling Mauritius, 
including the best times to visit for activities like diving and surfing.

there are plenty 
of luxe options 
to choose from.

Is there any particular time of year that 
is best or most popular to travel to 
Mauritius?
The weather is pretty warm all year round 
but summer runs from October to April 
(although it can get very humid). If you 
like a cooler, dryer climate then July to 
September is ideal. For people interested 
in diving and snorkelling, the water is 
usually clearest from December to March, 
and the surfing conditions tend to be best 
from June to August.

What should an agent consider when 
selling Mauritius?
Flights can be tricky to arrange from 
Australia as flights are not regular, so 
clients will have to tailor their trip around 
the flight schedule.

MauriTiuS

Closer than you think
Located in the turquoise waters of the Indian Ocean, Mauritius is a 
contrast of colours, cultures, flavours and experiences making the 
island so charming that the scene is set for an unforgettable holiday 
all year round.
[Perth to Mauritius: 8-hour direct flight]

www.airmauritius.com

FEATURE EXAMPLE

This Mauritius feature was part of the March 2017 issue 
and included the usual elements of a destination feature:
•	 Lead story based on a writer’s experience of the 

destination (more consumer-type story)
•	 A number of trade stories 
•	 Advertisements from the destination’s airline, as well 

as operators or wholesalers
•	 Q&A with an agent about how to sell the destination
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Advertising Rates 
and Specs
Please supply all artwork as a high 
resolution PDF with minimum 5mm bleed, 
and no type within 5mm of the edge of 
the page.
GST equal to 10% of the total cost will be 
added to the tax invoice.
The publisher reserves the right to charge 
in full for advertising cancelled 72 hours 
prior to the deadline and to use previous 
advertising material if artwork is not 
supplied by deadline.

Cover wrap 
Front cover: 245mm H x 210mm W plus 5mm bleed, type area:  
228 mm H x 180mm W
Full page: 297mm H x 210mm W plus 3mm bleed, type area: 
267mm H x 180mm W
2 page (front and inside front cover) $8,500 
4 page (front, inside front, inside back and back cover) $12,000 

Double gateway fold 
Located on the inside front cover, a total of six 
pages, two of which fold out
6 x full pages: 297mm H x 210mm W plus 5mm 
bleed, type area: 267mm H x 180mm W
Casual $15,000 
 

Single gateway fold 
Located on the inside front cover, a total of 
three pages, one of which folds out
3 x full pages: 297mm H x 210mm W plus 
5mm bleed, type area: 267mm H x 180mm W
Casual $10,000 
 

297mm H x 210mm W  
plus 5mm bleed
Type area: 267mm H x 
180mm W
Inside front cover $6,900
Back cover $6,900 
Inside back cover $5,750

The  
RamificaTions 
of RefoRm   

ocToBeR 2014

Win  
a luxurious  

THAI escape

Earlybird  
farEs ExplainEd

advEnturE  
bouncEs back 

EuropEan  
EncountErs 

ski biG in Japan 

tB-Oct14e.indd   1 3/12/2014   4:28:23 PM

The  
RamificaTions 
of RefoRm   

ocToBeR 2014

Win  
a luxurious  

THAI escape

Earlybird  
farEs ExplainEd

advEnturE  
bouncEs back 

EuropEan  
EncountErs 

ski biG in Japan 

tB-Oct14e.indd   1 3/12/2014   4:28:23 PM

MAGAZINE 
RATES & SPECS

Double page spread 
297mm H x 420mm W plus 5mm bleed 
Type area: 267mm H x 390mm W
Casual $8,500   x 5 $7,250   x 11 $6,850 
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Quarter page horizontal 
70mm H x 210mm W plus 
5mm bleed
Type area: 60mm H x 
180mm W
Casual $1,850    
x 5 $1,550   x 11 $1,500

Quarter page portrait 

140mm H x 100mm W 
plus 5mm bleed
Type area: 120mm H x 
80mm W
Casual $1,850    
x 5 $1,550   x 11 $1,500

Third page horizontal 
95mm H x 210mm W plus 
5mm bleed
Type area: 75mm H x 
180mm W
Casual $2,300   
x 5 $1,950   x 11 $1,850

Third page vertical 
297mm H x 70mm W plus 
5mm bleed
Type area: 267mm H x 
50mm W
Casual $2,300   
x 5 $1,950   x 11 $1,850

Eighth page 

70mm H x 100mm W 
plus 5mm bleed
Type area: 50mm H x 
80mm W
Casual $1,100   
x 5 $935   x 11 $850

Half page horizontal 
140mm H x 210mm W 
plus 5mm bleed
Type area: 120mm H x 
180mm W
Casual $2,850    
x 5 $2,450   x 11 $2,300

Half page vertical 
297mm H x 100mm W 
plus 5mm bleed
Type area: 267mm H x 
80mm W
Casual $2,850    
x 5 $2,450   x 11 $2,300

Full page 

297mm H x 210mm W 
plus 5mm bleed
Type area: 267mm H x 
180mm W
Casual $4,600    
x 5 $3,900   x 11 $3,700

MAGAZINE RATES & SPECS

Agent Guides
Throughout the year, travelBulletin, in conjunction with 
sister publications Travel	Daily and Cruise	Weekly, 
produces three different guides to assist travel agents in 
selling these products. These guides are mailed out with 
an issue and also distributed online during the year:
Touring Guide – April
Cruise Guide – October
Airline Guide – December/January

There are two different placements available and offer 
varying detail in the information:

Double page spread $1,800

Full page $1,000
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SILVERSEA POSTER COLLECTION COMING SOON
We are pleased to provide our travel partners with a wide variety of display materials including the latest 
Destination & Lifestyle Poster Collection. New poster collection will be available at tifs.com.au from May.

MILLENNIUM CLASS 
SHIPS TO EXPLORE ASIA
AS Silver Muse makes its debut in Europe, Silversea’s Millennium Class ships are 
set to explore some of the most extraordinary sights of Asia. 

Silver Shadow and sister ship Silver Whisper will offer a series of departures 
from Hong Kong and Singapore, visiting some of Asia’s rich and bustling cities 
like Bangkok and Kuala Lumpur as well as extraordinary natural landscapes 
like the rocky outcrops of Vietnam’s Ha Long Bay and the pristine islands of           
the Philippines. 

Silversea’s ships offer their signature standards of high luxury in an intimate 
environment of no more than 382 guests. All suites offer ocean views and more 
than 85% feature private balconies, with personalised butlers for all suites, 
complimentary wine, champagne and spirits, and a staff-to-guest ratio of almost 
one-to-one.

The ships offer a choice of restaurants including Le Champagne, the only 
restaurant by Relais and Chateaux, as well as full-scale productions in the multi-
tiered show lounge. 

WITH 2-starred Michelin chef Dominique Bouchet and in 
partnership with Relais & Chateaux, Silversea is offering 
a melting-pot of gala dinners, world famous chefs, 
cooking shows and gastronomic excellence that will 
excite and entice the food connoisseur. Budding chefs 
will no doubt seize the opportunity to participate in the 
unique cookery school concept, L’Ecole des Chefs by 
Relais & Chateaux while aboard.

This voyage departs 08 October 2017, travelling from 
Hong Kong to Singapore over 14 days, and is priced 
from AU$10,950pp (Vista Suite), including Business 
Class Air Roundtrip.

For more information visit silversea.com or call 
Reservations on 1300 306 872. 

Business class 
fly free offer
UNTIL 31 May, 2017, Silversea is 
offering free business class flights 
on select Asia voyages aboard 
Silver Shadow and Silver Whisper, 
as well as a selection of free shore 
excursions at each port of call.

Departures are between October 
2017 and April 2018 – contact 
Silversea for full details and 
applicable voyages.

GOURMET CRUISE WITH RELAIS & CHATEAUX

CRUISE REPORT

SILVERSEA WRITES A NEW CHAPTER ON 
LUXURY CRUISING
Silversea Cruises is taking luxury 
to another level with the launch 
of its new flagship Silver Muse, 
while at the same time adding 
a new dimension to the exotic 
destinations of Asia. 

WHEN it came to creating a new flagship 
for its fleet of high-end vessels, Silversea 
Cruises looked to some of the greats of 
literature for inspiration.

The Silver Muse, launched last month in 
Italy and now sailing the Mediterranean, 
carries with it a carefully curated library that 
allows guests to indulge their minds as they 
indulge their taste for luxury.

But its creators didn’t simply shop online 
for a shelf-load of holiday reading. Instead, 
Silversea engaged Heywood Hill – an 
80-year-old London bookshop and literary 
institution known for its collections of new, 
old and antiquarian books – to create a 
private collection. 

The result is the Arts Cafe, where 
Heywood’s selection is offered alongside 
exhibitions of paintings and sculptures from 
artists around the world.

“The brief was to choose books that 
Silversea’s guests will really enjoy and 
that will only add to the quality of their 
experience on board,” said Heywood 
chairman Nicky Dunne. “We have taken a 
lot of trouble in selecting titles for the Arts 
Cafe and we can’t wait to hear what the 
passengers think of it.”

The process behind the Art Cafe has 
been repeated throughout Silver Muse as 
Silversea seeks to redefine what luxury 
cruising is all about.

The 40,700-ton ship is the ninth in the 
fleet and carries just 596 passengers, 
maintaining the small-ship intimacy and 
all-suite accommodation that Silversea has 
made its hallmarks. It also offers more of 
the larger suite categories than its sister 

ships, and more connecting suites for 
families and friends. 

At the top of its suite selection is the 
Balsorano Owner’s Suite, which like the Art 
Cafe contains an intriguing selection of items 
that create a distinct character and style.

Each item has been selected by Silversea 
chairman Manfredi Lefebvre d’Ovidio from his 
personal collection, which includes books, 
sculptures, artworks and pieces of furniture 
from his family residence in Rome, arranged 
in a suite of more than 90m2.

Continuing the literary theme, the 
Balsorano Suite’s bookshelf is adorned with 
Lefebvre’s favourite titles including The Great 
Navigators of the Eighteenth Century by Jules 
Verne and The Great Sea: A Human History of 
the Mediterranean by David Abulafia.

Lefebvre said the suite encapsulated his 
family’s Italian heritage and taste.

“I hope that guests will find the Balsorano 
Suite a spectacular home away from home 
aboard Silver Muse,” he said.

With a choice of eight different restaurants, 
Silver Muse offers more dining options than 
any ship in the ultra-luxury range.  They 
include La Dame, a collaboration with 
boutique hotel and restaurant guild Relais & 

Chateaux, which offers a chic contemporary 
style and white-gloved service.

Other options include the Asian-accented 
Indochine, an elegant bar and grill called 
Atlantide, a contemporary Japanese 
restaurant Kaiseki and an Italian eatery to 
reflect Silversea’s heritage, Spaccanapoli.

Christened in Monte Carlo on April 19, 
Silver Muse will visit 34 countries and 130 
ports in 2017. It is now sailing an initial 
season of Mediterranean cruises among 
destinations including Barcelona, Rome, 
Venice, Dubrovnik and Athens, before 
crossing the Atlantic in September for a 
series of cruises in the Americas.

‘Silversea engaged 
Heywood Hill..a literary 
institution known for its 
collections of new, old and 
antiquarian books – to 
create a private collection. 
The result is the Arts Cafe’

The Arts Cafe onboard Silver Muse

Published in collaboration 
with Silversea Cruises
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Branded Content
Let storytelling take centre stage to 
influence the hearts and minds of your 
target market. Through a collaborative 
process we’ll take a brief, agree upon a 
fee and then set to work on an entirely 
creative and bespoke piece. We’ll work 
with you on what you want to say in a 
style that’s keeping with our editorial 
standards and readers’ expectations. 
Branded content can be an effective 
communications tool that helps you 
achieve your marketing objectives. Talk to 
us about the possibilities and to arrange 
for a brief and quote. 

Full page branded content 
This example includes small bespoke 
stories developed in conjunction with 
the advertiser.

Full page $6,000

STEPS TO PUBLICATION
1. Brief to client
2. Brief back to travelBulletin
3. Additional questions and follow 

up time
4. Managing editor to brief writer
5. Brief to designer 
6. Send copy for 1st round of 

changes only 

Double page spread branded content 
This example included a third page ad 
supplied by the advertiser together with 
longer, more in depth stories developed 
in conjunction with the advertiser.

Double page spread $10,000

NOTE that we work 4 weeks in advance 
of the feature so please be aware that 
you will be contacted well before your 
placement will feature.
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dye from indigo plants since the 11th century 
and celebrated in a dedicated museum.

Close to Nantong are other scenic spots 
including the famous Shuihui gardens of 
Rugao, the fishing village of Shigang and  
the Buddhist temple atop Langshan  
(Wolf Mountain).

CHANGZHOU

China has been home to some of the 
greatest paleontological discoveries of 
the past century and its dinosaur remains 
are studied around the world. The city of 
Changzhou takes the country’s pre-historic 
legacy one step further with a 60-hectare 
dinosaur theme park brimming with Jurassic 
characters. The park is home to one of the 
longest roller-coasters in Asia and also offers 
displays of more than 50 dinosaur fossils.

The city itself has ancient connections of 
its own, with a history stretching more than 
2,500 years.

GETTING THERE
China Eastern offers direct flights from 
Sydney to Nanjing three times per 
week. China Southern Airlines offers 
flights from Melbourne to Shenzhen 
with onward connections to Nanjing.

FURTHER 
INFORMATION
Email info@tripsoz.com or visit 
meetingsue.com

NANJING

The capital of Jiangsu province has also 
served as the national capital of China under 
a succession of dynasties, kingdoms and 
governments.  As recently as the early 20th 
century it claimed the title of capital to the 
Chinese Republic. 

For the visitor this means a rich collection 
of heritage sites and landmark buildings, 
including the Presidential Palace which 
housed emperors and presidents for over 
600 years, and the Sun Yat-sen Mausoleum 
which provides a resting place to the father 
of modern China. Other highlights include 
the Ming Palace, the Porcelain Tower, the 
Confucius Temple and the ancient City Wall.

  

SUZHOU

Often referred to as the “Venice of the East”, 
Suzhou’s centuries-old canals, stone bridges 
and pagodas have earned it a place among 
China’s top tourist attractions, while its 
elegant gardens have been listed as UNESCO 
World Heritage sites.

Within the city, visitors head to locations 
like Shantang Street for classic scenes 
of whitewashed houses alongside a canal 

TIME TO VISIT JIANGSU

built in the year 825. On the outskirts of 
the city, water towns like Tongli have narrow 
winding streets, classic old Chinese houses 
and picturesque canals to explain the 
comparisons with Venice.

YANGZHOU

The city of Yangzhou was once a major 
trading centre for salt and its wealthy salt 
merchants built hundreds of magnificent 
mansions with elaborate gardens.  Today 
there are dozens of mansions still remaining 
and their gardens provide an insight into 
classic Chinese landscape design.

Other scenic areas include the city’s old 
moat where locals relax on the banks, as  
well as Shouxihu (Slender West Lake)  
where there are pagodas, old bridges and 
green parklands.

The city is also famous for its food, 
including “Yangzhou Chaofan” fired rice.

NANTONG

On the banks of the Yangtze, Nantong is 
known for its traditional crafts with origins 
dating back centuries. They include the city’s 
distinctive blue printed calico, produced with 

IT’S an economic powerhouse with a population of more than 80 million people, yet China’s eastern province of Jiangsu 
is still relatively unknown to many Australians. Located north of Shanghai, it sits at the cross-roads of China’s ancient 
trade routes, where the inland canals meet busy coastal ports and the freshwater highway of the mighty Yangtze. 

The result is a region of huge strategic and commercial importance, with a legacy of remarkable cities, spectacular 
monuments, imperial landmarks and serene gardens, all of which have begun finding their way into the itineraries of 
major tour operators.

With the appointment of Australian-based representative TripsOZ to promote its assets in to the local market, we 
can expect to hear a lot more about Jiangsu and its place in China’s tourism industry. Here are some of its highlights:

Published in collaboration with TripsOZ.

HONG KONG & CHINA

7. 48 hours for feedback 
8. Initial design set to client
9. Final copy fact check 
10. 1st and only round of design 

changes
11. Provide ad placements
12. Final PDF sent 
13. Final PDF due to publish 

AD GOES HERE

MAGAZINE 
RATES & SPECS
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CREATIVE DISPLAY ADS
Part of effective advertising is having your creative get noticed by standing out from the crowd. Here is just 
a small selection of what is possible within our magazine, using creative shapes and creative possibilities to 
disrupt the traditional layout. Talk to us about your requirements and to arrange a quote.

Podium 
Please see above for specs
5mm bleed is required on all sides of the 
creative touching the edge of the page
Type area: no type within 5mm of the 
edge of the page
x 1 $6,000

Circle 
Please see above for specs
There is no bleed required for this 
creative as it does not sit next to the 
edge of the page
Type area: text can extend to the edges 
of the creative
x 1 $2,950

Fireplace 
Please see above for specs
5mm bleed is required on all sides of the 
creative touching the edge of the page
Type area: no type within 5mm of the 
edge of the page
x 1 $3,700

W-shape 
Please see above for specs
5mm bleed is required on all sides of the 
creative touching the edge of the page
Type area: no type within 5mm of the 
edge of the page
x 1 $5,700

Tetris 
Please see above for specs
5mm bleed is required on all sides of the 
creative touching the edge of the page
Type area: no type within 5mm of the 
edge of the page
x 1 $5,700

Triangle 
Please see above for specs
Specs listed above include 5mm bleed  
required on the right and bottom sides 
of the creative. There is no bleed for the 
hypotenuse of the triangle.
Type area: no type within 5mm of the 
edge of the page
x 1 $7,450

140mm H

140mm H

144mm H

200mm W 110mm W110mm W

200mm W 105mm W

35mm W
70mm W

90mm H 90mm H

144mm W

431.5mm W

305mm H
100mm W 35mm W35mm W

70mm H 70mm H

110mm W 110mm W

70mm H
140mm H

297mm H

140mm H 140mm H 140mm H

MAGAZINE RATES & SPECS



10     travelBulletin MEDIA KIT 2018

WEBSITE  
RATES & SPECS

WEBSITE ADVERTISING
Marketing is the lifeblood of every business. In this digital age, strategic placement of display ads is critical 
to completing your branding circle. Boost your activity through the various ad placements available online. 

DEADLINE

Creative assets must be delivered at least 5 business days prior to start date. Accepted formats are JPG, GIF & PNG. 
File size must be no more than 40kB.

Large leaderboard 1 

970px W x 60px H
Week $650   
Month $2,600

Wide skyscraper 
160px W x 600px H
Week $600   
Month $2,400

Large leaderboard 2 

970px W x 60px H
Week $550   
Month $2,200

Video 

Placed on the 
home page
Week $500   
Month $2,000

Half page 

300px W x 600px H
Week $500   
Month $2,000

DISCLAIMER

travelBulletin reserves 
the right to remove 
creative from the website 
if the creative is deemed 
to not meet the display 
requirements or deemed 
to be unsuitable.

WEBSITE STATISTICS

Average	monthly	visitors
2,678

Average	time	spent	on	
website
1m 7s

From Oct to Nov 2017
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ADVERTISING GUIDELINES 
1. ADVERTISING RATES

•	Rates quoted are per insertion and do not include GST
•	GST will be added to your bill when you are invoiced.
•	Discounts are available at the discretion of the national sales manager.

2. PUBLISHING FORMAT & SUBMISSION OF MATERIAL
•	Advertising is submitted via email to sarah.beyer@travelbulletin.com.au, as a PDF document (or via a file 

sharing service if the file size is too large to be emailed).
•	When preparing advertising material, companies need to be aware of the particular constraints of this type of 

publication:
 − Advertisements sent as Adobe PDF documents MUST INCLUDE EMBEDDED FONTS.
 − Any images within the advertisement must be a minimum of 300dpi resolution
 − All colours must be CMYK
 − All advertisements must have 5mm bleed on all sides
 − Any text within the advertisement cannot be within 5mm of the edge of the page
 − If your artwork includes large areas of black, we suggest you use this black CMYK breakdown to achieve 
the best results: C=40, M=0, Y=0, K=100

 − The total ink weight of the artwork must not be greater than 300%
 − travelBulletin takes no responsibility for the appearance of ads not supplied in accordance with these 
requirements.

 − Any supplied artwork must be the correct specifications. You will be asked to revise artwork if it does not 
match our specifications.

3. MATERIAL DEADLINE
•	Deadline for submission of material is as listed in the media kit. 
•	Material not received, and cancellations within 72 hours of print deadline will be subject to a 100% 

CANCELLATION FEE. 

4. PAYMENT METHOD AND TERMS OF TRADE
•	An invoice will be emailed to the person who booked the advertisement at the beginning of the following month.
•	Payment is accepted by credit card (Visa and Mastercard only), direct deposit or cheque on a 30 day account, 

subject to approval.
•	Overseas advertisers must pre-pay prior to advertisements featuring in the issue.
•	travelBulletin reserves the right to request pre-payment by credit card when payment will be made from 

overseas.
•	We value your custom, please pay on time as overdue accounts may be subject to additional fees.

CONTACTS

travelBulletin is part of the Business Publishing Group family of publications:

EDITORIAL
Publisher –  Bruce Piper 
bruce.piper@travelbulletin.com.au

Managing Editor –  Jon Murrie 
bruce.piper@travelbulletin.com.au

Editorial Co-ordinator 
Sarah Beyer 
Ph: 1300 799 220 or 02 8007 6760 
sarah.beyer@travelbulletin.com.au

ADVERTISING 
National Sales Manager 
Lisa Maroun 
Ph: 0405 132 575 or 02 8007 6760 
lisa.maroun@travelbulletin.com.au

FINANCE
Jenny Piper 
jenny.piper@travelbulletin.com.au

Suite 1, Level 2, 64 Talavera Rd, 
Macquarie Park NSW 2113
PO Box 1010 Epping NSW 1710 
Australia
Tel: 1300 799 220 (+61 2 8007 6760)
Fax: 1300 799 221 (+61 2 8007 6769)

RATES & SPECS


